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Part One Reading (20 points)

Doing business beyond borders is now commonplace. Not only are market borders
blurring, but acquisitions, mergers, alliances, and buyouts are obscuring the nationality of
many companies. The quirky Vermont ice cream purveyor Ben & Jerry’s is a division of
Dutch multinational Unilever; Bridgestone Americas is owned by a Japanese conglomerate;
the Arco gas station chain is a subsidiary of the third-largest energy company in the world,
British Petroleum; and “Your Neighborhood Grocery Store,” Trader Joe’s, is owned by
Germany’s top discounter, Aldi. Two thirds of Colgate—Palmolive’s’employees work outside
North America, and Nike is raking in more revenue overseas than in the United States.
Procter & Gamble wants to more than double its sales over the next 15 years, primarily by
expanding into developing markets. What’s more, 7-Eleven is the highest-grossing retailer
in Japan and has nearly twice as many outlets there as it has in the United States.

To be successful in this interdependent global village, companies are increasingly fiﬁding
it necessary to adapt to other cultures. In promoting its shoes and clothes to kids from Rome
to Rio de Janeiro, Nike features Brazilian soccer star Ronaldo, rather than a U, S, basketball
star. To sell its laundry products in Europe, Unilever learned that Germans demand a
product that is gentle on lakes and rivers. Spaniards wanted cheaper products that get shirts
whire and eoft. and Greske preferred emall packagee that ware gheap and aagy to earry
home  To push ketehup in Japan, H. J. Hsging had {8 svgresme 8 fultural repigiangs o
eweet flavore. Thoe, it offered Japaness homemalkere spsking lsssont instrusting them how
to nge the gugary red eqauss on omslste. sausagss. and pasts. Dsming’s Fissa patarad 18 tha

Japanaca by adding sguid o ite pizen roppings. MaDsnald®s ia adjusring irs maniia 8 siie tha

toward globalization ¢f markets and blurning ol national ideatitice® Many companive are
increasingly looking overseas as domestic markets matures They can no longer cxpect

double-digit sales growth at home. Another significant factor is the passage of {avorable
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trade agreements. The General Agrecment on Tariffs and Trade (GATT) promotes open
trade globally, and the North American Free Trade Agreement (NAFTA) has expanded free
trade ameng Canadas the United Statess and Mexico

Beyead faverable trade agrecmentsy other changes fuel globalization. Of parsmount
imperianss i saplaining the caplesive growth of glohal markets is the development of new
transpertation and wilermauen teshnelegien
Mark the Follewlng statements Trus er Falac aceording to the information provided in the text.

I. D3ing business beyond borders 1o to do bysiners in a scemmen plase

4

3. Teadas Jaafa 12 3 gvazery 3667 dwned by a Japancse conglomergts:

Qr

2 Nikin ic aapning mase manzy in athar 23uhiFies than in the United States.

4. 7«Klaven hac more atoras in the United Seatza than it has ia Japan.

3. To do businese beyond borders suescssfully, sampanies are inéreasingly hinding 1t
necessary to adapt to other cultures.

6. In general, Japanese prefer sweet flavors.

7. Businesses are eager to expand globally.

8. One of the reasons why businesses rush to expand around the world is that domestic
markets are mature.

9. The passage of favorable trade agreements promotes open trade internationally.

10. The development of new transportation and information technologies accelerates the
growth of global markets.
Part Two Short-Answer Questions (20 points)
Answer the following questions based on what you have learned from the textbook. You should
use complete sentences.

11. List five goals of ethical business communication.

12. Describe the major dimensions of culture.

13. What are the characteristics of effective teams?

14. Describe the basic elements that distinguish business writing from academic

writing.
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Part Three Writing (60 points)
1. Revise each of the following sentences according to the requirement given in the brackets.
Please write your revised version in the Answer Sheet. (30 points)

15. I am asking all of our employees to respond to the attached survey regarding
working conditions. (to emphasize the “you” view)

16. For this position we assess oral and written communication skills, how well
individuals solve problems, whether they can work with teams, and we’re also interested in
interpersonal skills, such as cultural awareness and sensitivity. (to improve parallelism)

17. Customers are ineligible for the 10 percent discount uniess they show their
membership cards. (to make it positive)

18. Because of the fact that his visit was an unexpected surprise, we were totally
unprepared to make a presentation of profit and loss figures. (to make it concise)

19. Fill out these forms before April 1, therefore we can process them in time. (to
make it courteous)

20. Please be kind enough to grant me a deferral. (avoid being too humble)

21. 1 heard that you start a new membership policy; and I have @ aumber of questions to
ask. (1o improve the directness?

28 We have begun w CRPOUIE QU gs’gé%ﬁt t2 sems gther countries.

or wordy eapressiva}
23, i has been established that the insantaatabla zay £8 tha furura sussssg of OuadCam
iz o deep and firm cammitment 14 auality. (18 leaap it simpls. direet and eonversational)
3. Was affer 3 tres eatslog of computer and office cupplisx that saves money and
shapping tima for rondore. (10 make it receiver-focused)
Il . Ravige the following K=mail message  And the Tormatting of the messazge 63 to be scoreds {30
psinig)
5.

To. Staff Memberg

Lately, very large expenditures on printing jobs have been submitteds partcularly bills
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being paid to PrintMasters. These bille are suspiciously large and can no longer be honored
without eareful serutiny.

Haonsaforth, all empioyese may not send out printing jobe without prior written notice.
Ueing Frintiiagiarg e our gole gource must gtop. Therefore. authorization is now required
for all printing. Two copise of any printing order must be submitied 1o Kelly before any job
ie commenced. Pleate gee [elly i you have any guestions.

Thank you {or your cooperation.

Mark
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B I | EBA

Fart Three Writing (60 pointc)

I. ¢30 pointsy

18

1%,
18,

10,
30.
31
27.
23.
24,
I . (30 points)

Z5.
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Part One Reading (20 points)
@ Two point for each item.
1. False 2. False 3. True 4. False 5. True
6. False 7. True 8. True 9. True 10. True

Part Two Short-Answer Questions (20 points)
@ Five points for each question.

11. Ethical business communicators strive to (a) tell the truth, (b) label opinions so
that they are not confused with facts, (c) be objective and avoid distorting a message, (d)
write clearly and avoid obscure language, and (e) give credit when using the ideas of others.

12. High- and low-context, individualism and collectivism; formality; communication
styles time oricntation.

13. The most effective teams are usually small and diverse. They are made up of people
reprepsating dilferent apes. genderc. and hackgrounds and agree on their purpose and
procedurcs. They are able e channel canflist ines sonpeiructive discussion and reach
aamsgngue. L hey sncourage open communication; listen achively, pravida fasdbask . ang have
[ua, They are abla ts ssllaborate rather than romperes and leadership 1= eficn 2 shazad
responaibility dgygw__lmﬁ on the situatisn and SUPBFLILO Yeguired.

11 tiuxiness writing diffrs from aendemic weiting in thar it strives 10 tolve Dusiness
problema, it ia zzanomieal, and it ix reader=orienied:

Part Three Writing {60 peints)

1 - Kevige each of 1he following sentences asserding to the raguirement given in the Drackets.
{30 pointa)

@ Three points for ¢ach sentence.
15. For your own sake, you can respond to the attached survey regarding working

conditions
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16. For thie position, we agcese oral and written ckills, problem-solving ability, team
spirit and interpersvnal slulle

17. Customers are eligible for the 10 percent discount if they show their memberghip
33 51

18: Bgcauss of hic unsnpested vislts ws were totally unprepared 18 make a presentation
of profic and loss (igures.

19 Rleagg fill aut shane insma Rataps J\pvil 1, 58 that wa 2am pracess them in time.

20, Would you please eller my a delerraly if posmble?
z1: Pleasc answer the {ollowing questions about your new membership policy.

7. Wa have hegun 1o 0¥DOFT our produsts.

33, Wo deeply believe that quality is the mest important key to the luture suscepe of
QuadCam

74. Readere can be offered a free catalog of computer and office supplies, which can help

save money and shopping time.

Il . Revise the following e-mail message. And the formatting of the message is to be scored. (30

points)
25.
’ @ Five points for the format of the e-mail message (TO; FROM; SUBJECT;);
@ Four points for gaining attention at the beginning;
@ Five points for building interest;
@ Five points for reducing resistance and motivating action;
@ Three points for ending positively;
@® FEight points for the fluency and accuracy of the language. (including one point for

three spelling mistakes, one point for two grammar mistakes).
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