
试卷代号 :1360

国家开放大挚{中安广播电视太学)2015 年软季学期"开放卒科"期末考试

离组商务英语阅读试题

201Ç午 l 月

注意享理

「、持推动字号 1娃豆豆分泣〔工作站}品静要写在等是载的规定

岳内 s 考试结束后，也武革和主主题鼓挂在桌子上 e 武卷和菩是尊重民均手

得带 th 考埠。监考人1民元考卷和答题纸后才可离开考场。

二、仔细读懂题目的说明，并按题目妥求和答题示例答题。答案

一定要写在答题纸的指定位置上，写在试卷上的答案无效。

三、用蓝、黑圆珠笔或钢笔答题，使用铅笔答题无效。

Information for the examinees: 

This examination consists of three parts. They are: 

Part 1 : Reading Comprehension (75 points , 70 minutes) 

Part II : Words (10 points , 10 minutes) 

Part m : Translation (15 points , 10 minutes) 

The total marks for this examination are 100 points. Time allowed for 

completing this examination is 90 minutes. 
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Part One Qu四tions 1一7. (21 points) 

R国d the following p~ 组td then match the statements (1-7)ωthe letter (A, ß , C or D). (3 

poin也曲曲}

Marketing Is Dead 

A 

Traditional marketing-including advertising , public relations , branding and corporate 

communications一is dead. Many people in traditional marketing roles and organizations may 

not realize they are operating within a dead paradigm. But they are. The evidence is clear. 

First , buyers are no longer paying much attention. Several studies have confirmed that 

in the "buyer' s decision journey ," traditional marketing communications just aren' t 

relevant. Buyers are checking out product and service information in their own way , often 

through the Internet , and often from sources outside the firm such as word-of-mouth or 

customer reviews. 

B 

Second , CEOs have lost all patience. In a devastating 2011 study of 600 CEOs and 

decision makers by a London-based marketing group , 73% of thern said that CMO吕 lack

business credibility 且nd the 且bility to gener且te sufficient business growth. 7z yo are tired of 

bciog fi ì'ìked for moocy without e瓦plaioioK how it will (:;cncmtc im;rca~cd bu~im;白白 1 \lud77%

I'U1VI! n!ld it with !l ll thg t !ll\'[ !lbout hr且nd I,lquity th lH [l旦 n' t bg lin\(g(\ 10 lwtl1ll.1 firm I"I}llilY or 

nny fl~hH 归国副主i酶d 岳蚂岳阳i属i 嗣引n忌

Thi币. in TOò布'主 înrrttA~în~ly 四川:1 1 ml"副主主 înfll赞ò I"nvironmt'-nT二Tr部1iTion白 1 m~rIH'Tinl! 

and salcs nðf 凸nly dðcsn J 是""，6..k ,,6 "",,,ll , i. dδêÞ.画 r t n'''Ü~" .i;，，;i;.i; 占. Tfii且~ l; 5ðU￥ i'= Ìi再

Oflwnimtìon hir口 PLOPh:-飞mulo'H:cJ' nl!t:ndCJ' con:mhnmn, Utlnm:r口 )'(ho dOIl' 1 \jOIIl\二

fl'Bm.白il BUyil l' , !1 WB I'IB .l!flB WI'Wlll! inn!f'mH !l nnm't 旦自m!豆豆豆l'i1罗!l1ijJ llll d. wlth hl !,;. 日n d. Il豆P IlN I<

th~m t\J阳HlYíldii 由毡 L町'ii .\1 ìljl 'im.l hiìl l!!~nl-'iiln!'i.J m'"w 'i. J 'i!!是 g~H!~~hiH属τH~l，? WI"i芒 Y问

try to I'It兽nd U.ä tlition主1 l1Luk: llliny lo~i[' inTO rh l" worlò of 章。fi Jl l m l"rlí真品 IT 重ímr】ly rlonn' T 

vvork. 

℃ 

There-' 豆豆 i时 δf 昌péðulà苦lð!\ 且hðut wn l\t will l'êplM在 thill ð l'ßlu\1'\ m.DB I'\ I一旦旦I!n~巳 thnt Wll 

ém: only gctting ä ft:w glimp:-ìt:吕 of thc Cuturc of märketin f,'; 00 thc mfirζìn>ì. Actufilh , Wt 

already kncw in grêa.t dêtâil wh且t the new mðdel ðf mn t'k阜ting will look Iikfl. 1t i 旦旦 lrfl!ldy in 

place in a number of organiz;ation~. Here Bre it :-ì critiCäl piece:-ì: 
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Rm:tol'l! eommunity mlll'kêting. U sed properl y 1 sQcial media i~ aιcelerating â trend in 

which bUYcr~ mn increasin17Jy llpproxim且te th@ @xp@rience of buying in th{!ir IOCIlI. ph~~iN!. 1 

('ommm\Ï!i~~. P'ði' i l'l.旦lå l'l ""r ""hen you conte!npl..~军最刷刷'il1" PIUlih i1õe, õU {Jh 11δ11 ncw rooí, a 

Hfit ùGrccn • v ~ or n Kond :\Ufllcon I you är l" not lik.@ly to p:n loo k.io{! for !l !l!llmlptlP!Ulfl tB tdll 

m. 回凹 'ß!H~. 吼!'8\!ßk å 5tH\是p. ",f córpora t." VY'eb号;1oe '?'luhm.t. l"il\~âd 冒 YO\l' II probnbl:r nLlh 

U.i匾h\mnl gr frit;od.ll -your 11([:r nLt yyork-whílt or wÍìom ttu.y' f砸 U显iol，!. Comp!lnÜl!l. !lhould 

po~ition 1111!Íl !.':l)!;inl ffiIUH !l. ~ffol'白白!'l\f'l\1'1I.'r， l.!\ W>.HZ，P.且 põ"";bl，， th;" conun唱ni~Y-'ill"i..w.~d

b~f;~!í ..且r~rl专且军亏'

。

的IUI 严DIl ~D量t3RUi' isfl谊函件白 Many I;~m吾吾F言ml l 'J tiì d n;(jOUfGClì flUflìUìn l:: uut:\ìdc 

lnH \lt;OGHiì who' n: ~ntm:d lol1owln直 00 t Ì1c WËO 革nù thro l\l,!h w (1Înl ffiQÒ i!L 八 tWH且，

1PPfO fl (1h Î!l m fïnd !lf\å Iml警j"lI..1' I'Udl'，I~U. l' i F> fl出rtcers and fi~ve th~rn. ~♀!!!叭队画画 ifliiH to tíllk 

a J,,9wt. Thi i:ì olOqlolin; \l a new conccpt ol cuMomcr ya!uc thllt lloes Wäy b@yond cu!;tomflr 

lif削im@ value. which is b9.s~d only on pU1'~h且旦回. Thêrê are many other mea~urc:; of a. 

customer' ~ potentia. l va.lue , beyond the money they pay you. For example. how large and 

strategic to your fírm is the customer' s network? How respected is she? 

Help them build social capital. Practitioners of this new , community-oriented marketing 

ar巳 also rethinking their customer value proposition for such MVP custorner advocates and 

influencers. Traditional marketing oftet\ tτies to encourage cl1stomer advocacy with cash 

rewards , discounts or other untoward inducemenω. The new marhting he1l、包 1t:- advucates 

and i Ì1fluencers create social capital: it helps thern build their aHìiiation networks , increase 

their reputation and gives them access to new knowledge-all of which your customer 

influencers crave. 

Traditional rnarketing rnay be dead , but the new possibilities of peer influence-由based ，

cornrnunity-oriented marketing , hold rnuch greater promise for creating sustained growth 

through authentic custorner relationships. 

Now match the statements (1一7) to the letter (A. ß , C or D). 

1. Nowadays custorners do not believe in what chief marketing officers say. 

2. A custorner that is respected and has a large network is of great value to a cornpany. 

3. Companies need to make their rnedia prornotions as near to custorner' s buying 

experience as possible. 

4. Customers are now getting information about the product mostly from sources outside 
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the company. 

5. Now company employees often do not understand the customers' interest that well. 

6. The díscount method may not be the most ímportant way for customers to advocate 

your product. 

7. For a major purchase , customers tend to believe more in the words by their neighbors 

and friends. 

Part Two Questions 8-14. (21 points) 

Read the following passage and ch佣se the best sentence (A-G) to fill each of the gaps. (3 points 

each) 

Are You Ready to Manage Your Investments and Savings? 

One of the most important skills in life is understanding your money , and the correct 

ways to make it grow. Of all the language , math , and science skills schools teach to help 

you get a paying job , they never teach you how to take care of the money you make. 

(8)一一一←_Saving as much of that money you make is also really important. This includes 

careful spending and taking advantage of sales and coupons. 

But then what? If you ask most retirees th町 '11 te11 you it is scary once that paycheck 

stops and a11 you have to depend on is those life savings. Especially for this current working 

class gem~ration ， whose retirement funds the government is 吨。rrowing" from to pay fOI our 

JçÞt , W唁 have no dependable sócial Më tJt'ity fô l' l'êti l'êMênt. (g)~= __ 

1t'直拍fr 10 直ãY ãt :mnu:: DoÎnb :your mlyìnl:J:i wìll bu tì t;d ~\l \h宦岳阳达融il.k民主 E宫<，\14 k~ 

毡，δlififi P阜括Íðñ funlt章. aOlll? 里. I~A "gtj"g四"Ht fuml豆. hfp ln !i Uτ;\nl'兽. tlTL Wh~γ~ uiric1\! 

for you to know io 'lY lmdmr Y毡剧同嗣揣在E在民主 f~m~豆豆l 过三雪?r 1 9 r' anð~}.u~ t- Ijñãñejàl Að古孟晶莹

jl/由自 OJUl to tm~t your h lJ rd I"Jrn l"d mon町 with.

{lO} ßy 也εi;rne you .."1-;..,, ih 20δ护 ]0 古拉措 raup jJ'-"l!nm l!flt !l w íII M wontl 

mOT~ th~n whËn YOll ~Iãrtcd riihl? Whllc du: litütÌDtÌC iD trm; \J Yl:ir ~Ô gr 1∞ Y.iàUl 点日军量民

εIccatlcs i>'. ðëlw毒品远 w l'\l!)I'l! fl'\~ Jlfll l'll m !l}'lU:1t jj.l th" IHlm~ or lowpr thíln wh ",n you 重urr@'d.

(i1)一→ En;n iI yuu n;tìrwli M 画 ~lm'i wh..n th~ ~t，?çk tnarket '" tbc sarne "io whè;'; 严u

!lt !ll't l!d in!Wllld of down. Ît !.:tîll m四m; your 日vinI!!ì did nOlhinI! ovn Ihc dcclldc :J 10 hdD YOU 

retin;. 02} 

Know th>lt inv@stÎng: on your own is a challengc , but it b very doüblc and müny r(j~ular 

wOIkinK dö~m pcoplc 击uccessfully do it: everyday tö jn~l'ê且M thêir !Hlving!l .!l.nrl Wl!且lth.

(1 3) The dang:er is most íinancial advisors arcn' t profe1'ì1'ìionül mom:y münüger白-
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thêY' t'ê just advisors who work mOlltly ii1 11 吾ii11ellmen fQr invellting firmG. 

A 直impl@ w~y 10 ~@@ if your fimmrilll 且dvigor ig qU lIlifü!d to h!l.ndl!! you!' g且vingg is to Mk 

比ern 4: 0 see recç.击"，f ..量1 w\iliìt~副"自 由町 ~he皿白白1n ,o hü ytj pcrδ。nall :r mana区cd.

(l唾) 一一→一 Thi~ prob主bly m@Än豆 th@ finllneilll !1duÍ!mr would hnvQ dmwn!l of }'1'!!l,1l of 

Z安pérl圣nce Ánd ih V"e5!~ r:tð h;s <?,vvn lU9~~y 兰9H岳音，4盲 :nnu窜'

A Who. t ho.PPr:ll:\ it your n:tín:mcm 臼t~ häPD"，n~ to b@ durinu thm:垣 b:!d Yê:!f!:1 

11 TRIl事)umJJ钝i l!!l. 1 !81u制8V.， wv，jεk 是平岳rrbnε ~nõ'VVs? ;s ;nves!;nð 5Q y?\.&r ;;avu~画!' 1'i!"9Yf 

'íl Y富在自i副草嗣，he lnn;otm t>fit t:fOWlì, o.nd that inyc~tIm:m Kfowth mVCD your rctircmr:m Íivillll 

'él.\)事n~每亘-

c、 The "Lmdard F~t"h ~ Iimm苦!~! ì.u!yi量~r willsin. ).1\.1 Iíì \hlH th" mm;k mûrkc{ t;OCδup iI1 

lhc lonK nm, 

D MðW阜气'1，1'， Il'>I'>lèÍì'6 a~ our seH assesstnent cr;ter;., J""， l♀W 1 iI Y~IOI "n; lltill ín the 

"Beginm:r" 吕täge ， it b :mfer 10 find a good professional 10 manage your money for yOU. 

E Of cours色， ha.ving a. well paying job is the first step to survìval and paying e蒜pen:;e:;，

F Look at those records and see if thos巳 cus10mers were able to retire comfortably like 

the financial advisor is promising you. 

G More devastating would be realizing that years of saving with coupons , sales , and 

driving cars with higher MPG did little to help compared to how your investments lost. 

Part Three Questions 15-20. (1 8 points) 

Read the following passage and chωse the best statement (A. B. C or D) for each question. (3 

points each) 

What forces are fueling e-commerce? 

There are at least three major forces fueling e-commerce: economic forces , marketing 

and customer interaction forces , and technology , particularly m ultimedia convergence. 

Economic forces. One of the most evident benefits of e-commerce is economic efficiency 

resulting from the reduction in communications costs , low-cost technological infrastructure , 

speedier and more economic electronic transactions with suppliers , lower global information 

sharing and advertising costs , and cheaper customer service alternatives. 

Economic integration is either external or internal. External integration refers to the 

electronic networking of corporations , suppliers , customers/clients , and independent 

contractors into one community communicating in a virtual environment (with the Internet 

as medium). Internal integration , on the other hand , is the networking of the various 

1445 



departments wíthín a corporation , and of business operations and processes. This allows 

crítícal busíness ínformatíon to be stored ín a digital form that can be retríeved instantly and 

transmítted electronícally. Internal íntegratíon is best exemplified by corporate intranets. 

Among the companíes wíth efficíent corporate intranets are Procter and Gamble , IBM , 

Nest1e and Intel. 

Market forces. Corporations are encouraged to use e-commerce in marketing and 

promotíon to capture international markets , both big and small. The Internet is likewise 

used as a medium for enhanced customer service and support. It is a 10t easíer for companíes 

to províde theír target consumers wíth more detaíled product and servíce ínformatíon usíng 

the Internet. 

Technology forces. The development of ICT ís a key factor ín the growth of e-commerce. For 

ínstance , technologícal advances in dígítízíng content , compressíon and the promotíon of open 

systems technology have paved the way for the convergence of communication servíces into 

one single platform. Thís in turn has made communícatíon more efficíent , faster , easier , 

and more economical as the need to set up separate networks for telephone servíces , 

television broadca吕t ， cable television , and Internet access is elimin且ted. From the st且ndpoint

of firms/businesses and consumers. having only one information provider mcan:'i lower 

corn日lUlllcatlOn吕 coõtõ.

Monmvgr. thg príncípl l" of univers lIl lI CCC:!:! [1m be müdc rnorc (l(jhì~Yilhl'W with 

国J1Y董事萨阳~. ^专 p!，，?~"?n占比e b;δb còs扫 Mi页llU1linl l.!màH男阜且 i Fl pp !JHmly POPUläT副 run理 1

2τ庐;:J~ ì~ J\ òì~ìnc芒mivt' Tf) tLÎ t:communlcötlυnn 山II1tJUllì \J{ì tu ìni"l tl'il1 ~lil峙h'i?U宣吉 i芒毕甘宁可C.t!J.;!';.

lnst"ll;nδI"ndliriê豆 i茹苦边副主?I\a~ 自负 5L1l'Om!'! 到OHl !l1f Hlf'tíV兽ìO TI1I" j)fiV ;i\ TF 黯rTOf íf revcnuD 

lrom thCìC lüm1lin t:D ün: nut lìmÌtiiJ hl l~li lo!l 量mll些fi J; sJ-a".-" h.l"pbõne 品A菩萨嚣. hu! !I1l)Ð 

i!\~l u自由51!'! TV !lnÓ Intprmn ch主ry~~_ T l1 í... dF飞í f' loj)mcm w i!l m:mr t: ni!ordüblr 凶白白tí ~g 

ìnf\]f mfi~ì~J1盯草民 h 生?曹亏"t"urnl are:as and "'Vill 昌 pt.i'邑曹}\:I gavl!!'flmllJl1 Tlw fJ'Dunlll ,.lnÓ rnu 

。 f jn~t;lllinQ" êXj)êmìvr lílndlin t:~. 

No'W cb.òòsé tke h是就垂晶"t~"l!~ (儿. IJ. 汇 OP D) rop 1!!ll'h qU l!uïon_ 

15. Th t: phnl:ìc 叮udlnl( c-commn\;\J" Ìn tll'ó; iitl... 国项h~ rr苍白白

Å. il'l'itãting 1l-1'Ommm'cg 

B. ~tlmulütlng e-cornrnerce to boom 

C. setting ê-~Ommêr~l' on fire 

。. providing e-commerce with fuel口 õuch íl:> gíl:>e吾
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16. According to the p且旦旦旦g色， the achievement of e-cQmmerce' 吕 benefit economic 

çHiwiçm.y 口hould contribute to 一一

J\. tlw Jl I:u1u l'~ð l'ðW>W> U I'lÎ"åtiòns costs 

B. thu lOW-COllt tcchnotoKlcíll infrnuucrur@ 

c. tho ul\onpllJl Im!\t8辆甩掉茹苦vjce al t:errl: at~ V"e .s 

l?!盲h~ 1画自H.ir dHdonmcnt ot T13T 

1 í. Th@ àifft!mm'Q tlQtWQQJl四钮"'\111 111'1..01 jl'.té!'nál e"ono=.c ;ni啃吗ti'i'll íìl ín 由"一一一

儿. ~he for ",,,,!, ~'i{'iHì ~~由\l IlltuEmdon wlthìn 11 compílrnr 

百二 th r: formn [!;f阜I亘 to th@ ínnmm1íon hmwllllf\ åiH阜"~I'I.事 åép注me:n.-i: s

仁 t\t\阜 1 1> H-;，1o relers ~o ihe ;nt盲目时i....n V'y. 'tildc of û compûny 

b‘ thc ll1ttcr rdns to 1h咂 int咽口tion within 且C'omp!l!'l.y

lK J\ 800rl 四且!'I'I~le ðf ih~ernal ;ntegratiQn i~ 一一一←.

A. electronic networking of suppliers 

B. corpor且te intranets 

C. low-cost technological infrastructure 

D. Procter and Gamble 

19. The fo l1owing are advantages of e-commerce except that _一一---

A. it makes electronic transactions available which are speedier and more economic 

B. it makes it easy for companies to provide their target consumers with more 

detailed product and service information 

C. it is used by companies like Procter and Gamble. IBM. Nestle and 1ntel 

D. it makes it possible to reduce the communication costs 

20. 1t can be inferred from the passage that 一一一一一

A. telecommunications companies are not willíng to install landlines in sparsely 

populated rural areas 

B. landlines could only be used to make telephones calls 

C. IBM is the only company that makes better use of corporate intranets 

D. it is the government's responsibility to insta111andlines for cable TV and Internet 

Part Four Questions 21-35. (15 points) 

Read the following passage and fill each gap with the best word (A. B. C or D). (1 point each) 

1月fhat Is 如farketing?

Marketìng people are involved in marketing 10 types of entities: goods. services. 
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experiences , events , persons , places , properties , organizations , Înformatìon , and ideas. 

Goods. Physical goods constitute the bulk of most countries' production and marketing 

effort. The United States produces and markets billions of physical goods , from eggs to steel 

to hair dryers. ln developing nations , goods一(21) 一一一一 food ， commodities , clothing , 

and housing are the mainstay of the economy. 

Services. As economies advance , a (22) 一-一一 proportion of their activities are 

focused on the production of services. The U. S. economy today consists of a 70 % - 30 % 

services-to-goods mix. Services include airlines , hotels , and maintenance and repair people , 

(23) 一一一一_ professionals such as accountants , lawyers , engíneers , and doctors. Many 

market offerings consist of a variable mix of goods and services. 

Experiences. By orchestrating several services and goods , one can neate , stage , and 

market experiences. Walt Disney World's Magic Kingdom is an experience; (24)一一一 IS

the Hard Rock Cafe. 

Events. Marketers promote time-based events , such as the Olympics , trade shows , 

sports events. and artistic performances. 

Persons. Celebrity marketing has become a major business. Artists , musicians , CEOs , 

physicians. high-profile lawyers and financiers , and other (25) 一一一一 clraw help from 

celebrity marketers. 

Places. Citie吕， state吕， regions , and nation吕 (26) to attract tourists , factorÌe白，

comp且ny headqu且rtêrs ， and nêW rêsidents. Pl9.ce m 9.rketers inelude economic development 

ì'l pecinliδt ì5， renl estnte n~entì'l， ωmmen，ìül bímk\i, lQ Iõa.l bll\i lU'W GG a.岳母Q♀ la.tlQU击e.n<;l

旦du{!fti~ing 且nd publi l' H!lntiom: !l lH!lll' i 日\:.

P ó'ílF....ii 'ii'!! P矗立F主~~!言量是旦出~!!!1再;~，言旦~H空号f ç. vvr斗r~h; f'甲f ",;.hèr rèaJ f'rð俨r与[ ,.-.-,,1 

"'~làl"') (U) 一一一 fin削rís! proPÊrtv 臼TOcÌCi ílnd hond~). Proptni口 firt bO\1~ht finct ~olct ‘ 

nnd 比Îs õêcãsiôns ã mârn辛苦j 7\ 6 M如辨\'，f ~l\主 1 l\ lH'~tl\ ~iiM\t!l 081' l'lHlI ß!llfttß) !lJU1 in\!吕!ltffiìlJH

COIIl])ilIllt::i illld billllm (for 口ecurìtlWJ I 

OPU!l ni!l!l tion~. OJ'~!l ni四tiOTIR !ll'tiugJy wor ll:. to \)uilt1 川tronlI. f;l \JD口 hl f' CUD一____ín

th(; mÌnd I]f thdr publi~l)' Phili阳 J .hw DW\. \ih ，， 1盲目.\i'mçi'! ç<i' m j?S!Uy 1 ".,.\v ",rt;"cs vvAh lche b'f) 

linl.J. "UW' !l M lIk.p Thíng且Ii!'tt肝. .. Tll.. nody :ìllop and Uf'n &. J t' f町、画lso RlI i I1且tH:ntîon lW 

PfQmotínK ~o~ií.l l ~í.I旧白白· 飞)ui Y lWrei ti 'We ，刷旧"，，^me J <lud pcrfQr1工，iu l3 arts or l3anizations bððst 

thpÍr public im且gps to compete more successfully (Z9)一一-一一 alldÍ E'ncE' s and fllnds. 

Information. The produ~tion ， paçkaging , í.lncl clietribution of information (30)一一-
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。ne Q~ ~Q\;iety 1 白 ru吨。r inùmitrÌt:Õ' Amüng tht: mnrketers 01 information aτe s巳hools a.nd 

un\\l~rs\ti~s \ l>uM\sn l!l's of I!n~~~lðp阜dià~ ， !\ó!\fídíon 600k.. 1 Ç\nd 叩ç~iuli~cJ mfi~fidnLi'ì i 

E民吨盲目叫fJD\l\毡nd tm巳rtlc.t Wc.h i:\ttc.i'ì‘ 

I (Í@:lL lLvgry m !l rfHlt offl1,inq h旦旦旦 8A!! il' í lÍ~å M i!" (Jl)一→一一. !n 阳ilvn"Gl llmduG tG 

空空4 昔日H\Oiil e.盲目ãi{自剧目扣r ddln:ìrlnr: δοmc idcn or bcndít to ~ílti亘 fy 主 cor!! T1@êå. 

Thl" ~U[[售豆豆阳1 m:ulc!!t筒 will try to und!l'旦.'U\f\à 咱串串M'~样缸.. A.i:eÍc f s r> eed" 1 ~~~始 1 匾。4

忐泌Á;;d"，. Neιlt;. deßcr~be bas;c ~~m础自驯的刷刷tû llu(ìh ml lood，巾， wtllC[ I cÍorhinll. ;md 

(å的一一~一_ i\:oflk 且bo Îlã\f(:主trorlll: n自由 fo[ [1嗣cr!!J.lion. 的1刷刷. nnd ßf\享炯炯F白白在

Tp.~回归畸型怡~ß辄革 Wl\J..h w F. ;;.fi tι了三re 毛l~n，ch;;d t'? 哼哇哇iE.. ~bh，，，ti3 thílt mldll Mtbfr 

dli n茵茵IÌI i\n AWGrf61ln 11 (j ([~ií {00[1 Lur wll口口 II Iwmbunrcr. .Fnmch (ri@L ;;md íl !W行 d"lfik.

A. ptm;on Í rI M!lUfil iU !l n l1l1dQ fooó but 【豆豆)一一←←且 jh<"'EíOr …"1 1ωl.il >ì l ii1ml b国口。­

C}ear}yr wallt;; ;lrç ，，1.面FeJ h (ll屿'白白aGÌctyt

Demð.nds are wants for specifi巳 products h且cked by a.n 且bílit:y to pay. Many people w也nt

a Mercedes j onlya few are able and (34)一二→ to buy one. Companies must measure not 

only how many people want theír product , but also how many would (35) • be 

wi11ing and able to buy it. 

Now fiJJ each gap with the best word CA , )J, C or D) 

21. A. namely B. particularly C. specifically D. really 

22. A. growing B. developing C. decreasing D. soaring 

23. A. as well B. as C. wel1 as D. as we l1 as 

24. A. such B. rnuch C. so D. a1so 

25. A. professionals B. professors C. professes D. progresses 

26. A. contest B. fight C. compete D. coníront 

27. A. other than B. but C. and D.or 

28. A. reflection B. image C. picture D. style 

29. A. with B. for C.by D. to 

30. A. is B. are C. was D、 were

31. A. h巳art B. root C. focus D. core 

32. A. car B. transportation C. shelter D. living 

33. A. wants 13. hopes for C. reaches D. gets 

34. A. be wi l1ing B. willing C. are willing D. wi l1 

35. 八. nearly B. hardly C. beneficially D. actually 
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Part Five Questions 36-40. (10 points) 

Match the English words on the left with the Chinese words on the right. (2 points each) 

36. affiliation network a. 合并

37. current account b. 投资

38. mechanism c. 联系网络

39. merge d. 经常账户

40. invest e. 机制

Part Six Translation. (15 points) 

Translate the following paragraphs into Chinese. (15 points) 

Strategic marketing planning should be done within the context of the organization' s 

overall strategic planning. The strategic marketing planning process consists of( 1 ) 

conducting a situation analysis. (2) setting marketing goals. (3) selecting target markets. 

(4) designing a strategic marketing mix to satisfy those markets and achieve those goals. and 

(5) preparing an annual marketing plan to guide the tactical operations. 
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试卷代号 :1360 座位号C口

国家开腹大学υ1 1 鸟广播电视人学)2015 年软季学期μ开放丰件'期末:i;试

|得分|评卷入|

| 

育锻商鸯窦语词语 进题答题主氏

Part One Questions 1-7. (21 points) 

201ι 年 1 月

Read the following passage and then match the statements (1一7) to the leUer (A , B , C or D). 

(3 points each) 

1. 2. 3. 4. 

5. 6. 7. 

Part Two Questions 8一14. (21 points) 

Read the following passage and ch∞se the best sentence (A-G) to fill each of the gaps. (3 

points each) 

8. 9. 10. 11. 

12. 13. 14. 
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|得分|评卷人|

| 
Part Three Qu四tions 15一20. (1 8 points) 

Read the following passage and choose the best statement (A , B , C or D) for each question. (3 

points eàch) 

15. 16. 17. 18. 19. 20. 

rIW~ÀI Part Four Questions 21-35. (15 points) 

Read the following passage and fill each gap with the best word (A , B , C or D). (1 point each) 

21. 22. 23. 24. 25. 

26. 

31. 

|得分|评卷人|
| 

27. 

32. 

28. 

33. 

29. 

34. 

Part Five Questions 36-40. (10 points) 

30. 

35. 

Match the English words on the left with the Cbinese words on tbe rigbt. (2 points M~b 1 

3ι :n. JR. :W. .W. 

i 再分 i 坪童入 i
i 

Pnpt ~IJ! TPn8!llnU08. (1 ~ pOI8t!l) 

Tram:I:n.. th售 rOllowtng p主ngr直ph量 IßlO Chtn暨罩在 (1 :1 potnu) 

4 1. 
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试卷代号 :1360

国家开放大学(中束广播电辄式学}2015 年现季学期"开戚本科"期末考试

高级商务英语阅读 试题答案及评分标准

〈供参考》

201ι 年 1 )'1

1l1\l'l 00" Qum:Uom: 1--1- (11 pOÎot!l) 

员回疆懈缸U8wt唔严酷喜革翩翩革ft Im\协也阜噩缸'辜鹏臆(1-7) 也如 I~岳 (AI >>1 C õr D). P 

volH4 明击}

1, B ~， n 3. C 毛 A 5. ß 

6. D 7.C 

Pnrt Two QUl!!ltion!l 8-14. (21 point!l) 

Read the folJowing passage and choose the best sentence (A-G) to fill each of the gaps. (3 points 

each) 

8. E 9. B 10. C 11. A 12. G 

13. D 14. F 

Part Three Questions 15-20. (18 points) 

Read the following passage and choose the best statement (A. B. C or D) for each question. (3 

points each) 

15. B 

20. A 

16. D 17. D 

Part Four Questions 21-35. (15 points) 

18. B 19. C 

Read the following passage and fill each gap with the best word (A. B. C or D). (1 point each) 

21. B 

26. C 

31. D 

22. A 

27. D 

32. C 

23. D 

28.B 

33. A 

24. C 

29. B 

34. B 

25. A 

30. A 

35. D 
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Part Five Questions 36-40. (10 points) 

Match the English words on the left with the Chinese words on the right. (2 points each) 

36.c 37. d 38.e 39.a 40. b 

Part Six Translation. (15 points) 

Translate the following paragraphs into Chinese. (15 points) 

战略营销计划的制定应该在其组织的总体战略规划中进行。战略营销计划过程包括:(1)

开展情况分析 ;(2)设定营销目标 ;(3)选择目标市场刊的设计一个战略营销组合来满足那些市

场并实现这些目标;以及 (5)制定一个年度营销计划来指导营销战术行动。
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